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I7.3% or 418,310 of WDC DMA Adults 18 or older Attended a WASHINGTON CAPITALS Game past 12mos.
Typical Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos are 48. years old (.1%
older than average) and have a $195,589 (42.7% higher than average) annual household income.
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Events attended/places visited past 12 months: Washington Capitals hockey game



I6.6% or 379,978 of WDC DMA Adults 18 or older Attended a WASHINGTON COMMANDERS Game past 12mos.
Typical Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos are 47. years old
(2.% younger than average) and have a $157,862 (15.2% higher than average) annual household income.
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.1.6% or 94,093 of WDC DMA Adults 18 or older Attended a WASHINGTON MYSTICS Game past 12mos.
Typical Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos are 52. years old (8.6%
older than average) and have a $141,559 (3.3% higher than average) annual household income.
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.16.5% or 941,001 of WDC DMA Adults 18 or older Attended a WASHINGTON NATIONALS Game past 12mos.
Typical Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos are 46.7 years old
(2.5% younger than average) and have a $181,757 (32.7% higher than average) annual household income.
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.4.1% or 235,072 of WDC DMA Adults 18 or older Attended a WASHINGTON WIZARDS Game past 12mos.
Typical Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos are 42. years old
(12.4% younger than average) and have a $155,670 (13.6% higher than average) annual household income.
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7.3% or 418,310 of WDC DMA Adults 18 or older Attended a WASHINGTON CAPITALS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos are 47.% more likely to be a
college graduate, 22.6% more likely to work full-time, 17.6% more likely to be married, 1.5% more likely to
be a parent of 1 or more children under 18.
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to be a parent of 1 or more children under 18.
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6.6% or 379,978 of WDC DMA Adults 18 or older Attended a WASHINGTON COMMANDERS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos are 12.1% more likely
to be a college graduate, 13.9% more likely to work full-time, 5.7% less likely to be married, 7.9% less likely
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211t b Stage in Life: Adults 18 or older
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1.6% or 94,093 of WDC DMA Adults 18 or older Attended a WASHINGTON MYSTICS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos are 19.6% more likely to be a
college graduate, 19.1% more likely to work full-time, 11.2% less likely to be married, 16.7% less likely to be
a parent of 1 or more children under 18.
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to be a parent of 1 or more children under 18.

16.5% or 941,001 of WDC DMA Adults 18 or older Attended a WASHINGTON NATIONALS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos are 52.6% more likely to be
a college graduate, 35.9% more likely to work full-time, 11.9% more likely to be married, 13.4% more likely
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a parent of 1 or more children under 18.

4.1% or 235,072 of WDC DMA Adults 18 or older Attended a WASHINGTON WIZARDS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos are 36.1% more likely to be a

college graduate, 46.1% more likely to work full-time, 14.1% less likely to be married, 3.2% more likely to be
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211t b Stage in Life: Adults 18 or older
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7.3% or 418,310 of WDC DMA Adults 18 or older Attended a WASHINGTON CAPITALS Game past 12mos.
T Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos are 7.7% more likely to own
— wn c their home, 35.7% more likely to own a higher valued home, 12.1% more likely to have a single-family home,
17.7% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older

Single Family House (unattached) . 33.7%
4%

Own a Dog
28.7%
Townhouse or attached Home g 13.6%

67.4%

Condominium i Own a Cat g
wn a Ca
6.7%
10.6% = Z3-3%
7.4% 7.9% ‘7% 8.9% T
Apartment s
281,000 EXTIWE 105,451 30,950 WY 44,381 5% 4.9%
Oown Other Own Second Home Mobile Home or Manufactured  0.1% Own other type of Pet
or Real Estate Home I 2.1% 5.99
Property )
who Attended a WASHINGTON CAPITALS Game past 12mos mWDC who Attended a WASHINGTON CAPITALS Game past 12mos =woe who Attended a WASHINGTON CAPITALS Game past 12mos mwoC

f:;' Value of Owned Home: Adults 18 or older

Average Value of Owned Home:

1y Home Loans: Adults 18 or older

24.5% 25.0%

who Attended a WASHINGTON CAPITALS Game past..

woc 673,527

O.S%E 0.1%
1,305 B 248 EOETE 22

<$150K $150K-$200K  $200K-S250K  $250K-5300K  $300K-$350K

$350K-$500K  S500K-$750K  $750K-S1M

Home Mortgage Refinanced Home Equity own
Home Mortgage Loan/Home Home/Property
® who Attended a WASHINGTON CAPITALS Game past 12mos mWDC .
Improvement  Outright (No
wbc DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 481 . Loan Mortgages)
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Events attended/places visited past 12 months: Washington Capitals hockey game



6.6% or 379,978 of WDC DMA Adults 18 or older Attended a WASHINGTON COMMANDERS Game past 12m05.l
Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos are 11.8% less likely to

own their home, 11.6% more likely to own a higher valued home, 7.6% less likely to have a single-family
home, 2.1% less likely to have a dog.
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1.6% or 94,093 of WDC DMA Adults 18 or older Attended a WASHINGTON MYSTICS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos are 13.6% less likely to own

their home, 11.1% more likely to own a lower valued home, 39.8% less likely to have a single-family home,
32.8% less likely to have a dog.
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16.5% or 941,001 of WDC DMA Adults 18 or older Attended a WASHINGTON NATIONALS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos are 8.1% more likely to own

their home, 29.3% more likely to own a higher valued home, 5.7% less likely to have a single-family home,
16.1% more likely to have a dog.
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4.1% or 235,072 of WDC DMA Adults 18 or older Attended a WASHINGTON WIZARDS Game past 12mos.
Lt e ] wn c Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos are 27.9% less likely to own
I

their home, 14.5% more likely to own a higher valued home, 26.3% less likely to have a single-family home,
22.3% less likely to have a dog.
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7.3% or 418,310 of WDC DMA Adults 18 or older Attended a WASHINGTON CAPITALS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos are 7.2% more likely to look
up D-I-Y advice online, 15.9% more likely to always vote in local elections, 61.7% more likely to belong to a

gym, 47.9% more likely to fly domestic past yr
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6.6% or 379,978 of WDC DMA Adults 18 or older Attended a WASHINGTON COMMANDERS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos are 6.1% less likely to
look up D-I-Y advice online, 18.6% more likely to always vote in local elections, 31.9% more likely to belong

to a gym, 40.9% more likely to fly domestic past
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1.6% or 94,093 of WDC DMA Adults 18 or older Attended a WASHINGTON MYSTICS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos are .2% more likely to look
up D-I-Y advice online, 30.1% more likely to always vote in local elections, 24.9% more likely to belong to a

gym, 36.7% more likely to fly domestic past yr.
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16.5% or 941,001 of WDC DMA Adults 18 or older Attended a WASHINGTON NATIONALS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos are 1.4% less likely to look
up D-I-Y advice online, 26.5% more likely to always vote in local elections, 53.6% more likely to belong to a

gym, 39.8% more likely to fly domestic past y
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4.1% or 235,072 of WDC DMA Adults 18 or older Attended a WASHINGTON WIZARDS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos are 1.4% more likely to look
up D-I-Y advice online, 24.% more likely to always vote in local elections, 46.5% more likely to belong to a
gym, 39.1% more likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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7.3% or 418,310 of WDC DMA Adults 18 or older Attended a WASHINGTON CAPITALS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos are 8.4% more likely to use
QSRs past mo., 18.5% more likely to use Sit-Down Restaurants past mo., 27.3% more likely to use Casinos

past yr,, 35.4% less likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older
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Casinos past yr., 71.3% more likely to smoke cigarettes.

6.6% or 379,978 of WDC DMA Adults 18 or older Attended a WASHINGTON COMMANDERS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos are 5.4% more likely to

use QSRs past mo., 14.8% more likely to use Sit-Down Restaurants past mo., 89.5% more likely to use
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Past 30-days QSR Users: Adults 18 or older
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1.6% or 94,093 of WDC DMA Adults 18 or older Attended a WASHINGTON MYSTICS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos are 8.9% more likely to use

QSRs past mo., 10.9% more likely to use Sit-Down Restaurants past mo., 98.9% more likely to use Casinos

past yr., 17.1% less likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older
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» who Attended a WASHINGTON NATIONALS Game past 12mos
TotalMonrhry QSR Users: Avg. Monthly QSR Meals:

T .
4,732 988

16.5% or 941,001 of WDC DMA Adults 18 or older Attended a WASHINGTON NATIONALS Game past 12mos.

Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos are 2.9% more likely to use
QSRs past mo., 15.2% more likely to use Sit-Down Restaurants past mo., 30.7% more likely to use Casinos

past yr., 28.9% less likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older
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82.8%
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Avg. Monthly QSR Meals:

past yr., 38.6% less likely to smoke cigarettes.

4.1% or 235,072 of WDC DMA Adults 18 or older Attended a WASHINGTON WIZARDS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos are 10.8% more likely to use

QSRs past mo., 18.8% more likely to use Sit-Down Restaurants past mo., 72.6% more likely to use Casinos
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401K

7.3% or 418,310 of WDC DMA Adults 18 or older Attended a WASHINGTON CAPITALS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos are 37.6% more likely to have a

, 6.5% less likely to have an Auto Loan, 31.8% more likely to Invest/Trade Stocks Online, 4.8% more likely
to pay with their Debit Card.

mﬁﬂmvestments Owned Adults 18 or older
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IRA (Individual Retirement Account)
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Divorce / Family Attorney

mWDC

Qual Intab 481

wDC
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

DebitCard  MasterCard Apple Pay Google Pay

visA paypal

Zelle venmo Cash App American Discover Store uedt Square Cash  Faceboock  Samsung Pay
Express Messenger
m who Attended a WASHINGTON CAPITALS Game past 12mos mWDC

Events attended/places visited past 12 months: Washington Capitals hockey game



6.6% or 379,978 of WDC DMA Adults 18 or older Attended a WASHINGTON COMMANDERS Game past 12mos. ‘
Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos are 10.3% more likely to

have a 401K, 45.9% more likely to have an Auto Loan, 22.1% more likely to Invest/Trade Stocks Online, 31.3%
| more likely to pay with their Debit Card.

mﬁ Alnvestments ‘Owned: Adults 18 or older
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1.6% or 94,093 of WDC DMA Adults 18 or older Attended a WASHINGTON MYSTICS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos are 19.3% more likely to have a

401K, 30.% more likely to have an Auto Loan, 13.8% less likely to Invest/Trade Stocks Online, 3.9% less likely
| to pay with their Debit Card.

mﬁﬂmvestments Owned: Adults 18 or older
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16.5%
Adults

have a

or 941,001 of WDC DMA Adults 18 or older Attended a WASHINGTON NATIONALS Game past 12mos.
18 or older who Attended a WASHINGTON NATIONALS Game past 12mos are 42.6% more likely to

401K, 10.2% more likely to have an Auto Loan, 63.6% more likely to Invest/Trade Stocks Online, 11.4%

| less likely to pay with their Debit Card.
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4.1% or 235,072 of WDC DMA Adults 18 or older Attended a WASHINGTON WIZARDS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos are 27.3% more likely to have

a 401K, 5.7% more likely to have an Auto Loan, 49.7% more likely to Invest/Trade Stocks Online, 8.6% less
| likely to pay with their Debit Card.

mﬁ Alnvestments Owned Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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Events attended/places visited past 12 months: Washington Wizards basketball game



Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos spend an average of 2 days, 14 hours, 17
minutes and 13 seconds each week with All Forms of Media.

76.8% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos spend an avg. of 6 hours and 42 minutes each
| week listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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?\—\;F""T Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos spend an average of 2 days, 22

I N/ hours, 1 minutes and 15 seconds each week with All Forms of Media.
79.7% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos spend an avg. of 8 hours and 33 minutes
each week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.
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Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos spend an average of 3 days, 16 hours, 58
minutes and 13 seconds each week with All Forms of Media.

75.5% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos spend an avg. of 6 hours and 52 minutes each
week listening to All Local AM/FM Radio, representing 5.8% of total time spent with all forms of Media.

B
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Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos spend an average of 2 days, 12 hours,
48 minutes and 35 seconds each week with All Forms of Media.

74.1% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos spend an avg. of 6 hours and 28 minutes each
week listening to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos spend an average of 2 days, 16 hours, 43
minutes and 57 seconds each week with All Forms of Media.

71.8% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos spend an avg. of 7 hours and 14 minutes each
week listening to All Local AM/FM Radio, representing 8.% of totaltime spent with all forms of Media.
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Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos spend an average of 1 days, 20 hours, 44
minutes and 34 seconds each week with All Forms of Ad-Supported Media.

73.1% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos spend an avg. of 5 hours and 49 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos spend an average of 2 days, 1

hours, 46 minutes and 25 seconds each week with All Forms of Ad-Supported Media.
76.% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos spend an avg. of 7 hours and 36 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media. |
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Events attended/places visited past 12 months: Washington Commanders football game



Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos spend an average of 2 days, 16 hours, 39
minutes and 39 seconds each week with All Forms of Ad-Supported Media.
71.2% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos spend an avg. of 5 hours and 55 minutes each

| week listening to Local Ad-Supported AM/FM Radio, representing 6.5% of total time spent with all forms of Ad-Supported Media.
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' Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos spend an average of 1 days, 20 hours, 1

48 minutes and 23 seconds each week with All Forms of Ad-Supported Media.
70.4% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos spend an avg. of 5 hours and 46 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos spend an average of 1 days, 21 hours, 31

minutes and 32 seconds each week with All Forms of Ad-Supported Media.
68.2% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos spend an avg. of 6 hours and 28 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos spend an average of 6
hours and 23 minutes each day with All Forms of Ad-Supported Media. 73.1% listen to Local AM/FM
Radio for an avg. of 49.9 minutes/day. (Local Radio delivers 9.5% of Time with Ad-Supported Media.)
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Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos spend an
average of 7 hours and 6 minutes each day with All Forms of Ad-Supported Media. 76.% listen to
Local AM/FM Radio for an avg. of 65.2 minutes/day. (Local Radio delivers 11.6% of Time with Ad- Supported Media.)
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| Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos spend an average of 9
hours and 14 minutes each day with All Forms of Ad-Supported Media. 71.2% listen to Local AM/FM

Radio for an avg. of 50.8 minutes/day. (Local Radio delivers 6.5% of Time with Ad-Supported Media.)
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Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos spend an average of
6 hours and 24 minutes each day with All Forms of Ad-Supported Media. 70.4% listen to Local

AM/FM Radio for an avg. of 49.5 minutes/day. (Local Radio delivers 9.1% of Time with Ad- Supported Media.)
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Radio for an avg. of 55.4 minutes/day.

Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos spend an average of 6
hours and 30 minutes each day with All Forms of Ad-Supported Media. 68.2% listen to Local AM/FM
(Local Radio delivers 9.7% of Time with Ad-Supported Media.)
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38.4% of all time spent daily with Ad-Supported Audio.

. 305,932 or 73.1% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 49.9 minutes every day representing

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 288,703 or 76.% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 65.2 minutes every day
representing 39.7% of all time spent daily with Ad-Supported Audio.
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' 66,975 or 71.2% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 50.8 minutes every day representing
30.5% of all time spent daily with Ad-Supported Audio.
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' 662,490 or 70.4% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past

12mos listen to Ad-Supported Local AM/FM Radio for an average of 49.5 minutes every day
representing 38.9% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

' 160,342 or 68.2% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 55.4 minutes every day representing
31.2% of all time spent daily with Ad-Supported Audio.
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| 305,932 or 73.1% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 49.9 minutes every day representing
38.4% of all time spent daily with Ad-Supported Audio.
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| 288,703 or 76.% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 65.2 minutes every day
representing 39.7% of all time spent daily with Ad-Supported Audio.
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| 66,975 or 71.2% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 50.8 minutes every day representing
30.5% of all time spent daily with Ad-Supported Audio.
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| 662,490 or 70.4% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 49.5 minutes every day
representing 38.9% of all time spent daily with Ad-Supported Audio.
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| 160,342 or 68.2% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 55.4 minutes every day representing
31.2% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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305,932 or 73.1% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Pop Contemporary Hit Radio,
Adult Contemporary, All News, and Classic Rock.
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288,703 or 76.% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, All News, Pop
Contemporary Hit Radio, Classic Rock, and Adult Contemporary.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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66,975 or 71.2% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Pop Contemporary Hit Radio, Urban
AC, Alternative, and Country.
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662,490 or 70.4% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Pop
Contemporary Hit Radio, Classic Rock, and All News.
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160,342 or 68.2% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, All News, Classic Hits, Country,
and Rhythmic Contemporary Hit Radio.
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258,770 or 61.9% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos
watch Ad-Supported Local TV Stations for an average of 57.2 minutes every day representing 25.8%
of all time spent daily with Ad-Supported Video.
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278,039 or 73.2% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos watch Ad-Supported Local TV Stations for an average of 57.7 minutes every day representing
25.% of all time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Avg. Week All Video (Persons & % Reach): Adults 18 or older
2

Non-Premium Cable TV...
Local TV Stations

Netflix ; (7300
YouTube Video 0.0%

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok
AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)

Avg. Hours+Minutes/day with bl

P i T ot 151 (o g |

Paramount  BIRSEE R TERR
W who Attended a WASHINGTON
Peacock m £ COMMANDERS Game past
Disey: P E— 17.1% s
Premium Cable TV Networks m 11.7% 23.5%

Non-Premium Cable TV
Networks
64.7

Local TV Stations
63.2

Amazon

Prime/|

MDb/Fir
eTv...

TikTok
15.4

Premiu
m Cable
v
Netw...

AppleTV
+,fubo,PI
uto, Tu...

YouTub
e Video
17.5

Hulu/H

ulu +
Live...

Non-Premium Cable TV
Networks
78.0

Local TV Stations
717

Roku +

The

Roku...

TikTok
13.9

Amazon
Prime/IMDb
[FireTV...

AppleT
V+,fubo
,Pluto...

Para...

Peac...

Hulu/Hul

[l ==

Disn...

mwho Attended a WASHINGTON COMMANDERS Game past 12mos mWDC

w who Attended a WASHINGTON COMMANDERS Game past 12mos

= WDC

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or olderw mAvg.

Non-Premium Cable TV...

Local TV Stations

ouTube Video P S
Amazon Prime/IMDb/FireTV m
LT —
Hulu/Hulu + Live TV {any Hulu) mm
AppleTV+ fubo,Pluto, Tubi, etc. mm

Peacock m W Avg. Hours+Minutes/day with Ad-
Paramounts mm Supported Video: Adults 18 or older %,
o meee N R
Roku + The Roku Channel RSV B 235 e
12mos

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Premium Cable TV Networks

i .55

0.0%

Non-Premium Cable TV

Networks
591

Local TV Stations
T4

Amazon

Prime/IMDb/FireT

[3

15.4

v
36.0

AppleTV
+,fubo,P
luto,

Hulu/Hu
lu+

YouTu
be
Video
17.6

Peacoc
k...

Non-Premium
Cable TV
Networks

73.7

Local TV
Stations
67.8

Amazon

YouTu

Prime/IMDb/F be

ireTV
34.5

TikTok
13.9

AppleTVv+
,fubo,Pl...

Video
19.7

Hul

Netf | u/H
lix ulu
i0.1 L

m who Attended a WASHINGTON COMMANDERS Game past 12mos
wDC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 381
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

mWDC

= who Attended a WASHINGTON COMMANDERS Game past 12mos

mWDC

soefa.ai

Events attended/places visited past 12 months: Washington Commanders football game

* Share of Everything
for Anything _



Non-Premium Cable TV...

Avg. Week All Video (Persons & % Reach): Adults 18 or older .
i

Local TV Stations

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok
AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Paramount+

Peacock

Disney+

Premium Cable TV Networks

74,167 or 78.8% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos
watch Ad-Supported Local TV Stations for an average of 96.5 minutes every day representing 30.7%
of all time spent daily with Ad-Supported Video.
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544,717 or 57.9% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past
12mos watch Ad-Supported Local TV Stations for an average of 59.6 minutes every day representing
29.1% of all time spent daily with Ad-Supported Video.
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150,614 or 64.1% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
watch Ad-Supported Local TV Stations for an average of 52.4 minutes every day representing 26.7%
of all time spent daily with Ad-Supported Video.
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| 258,770 or 61.9% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos
watch Ad-Supported Local TV Stations for an average of 57.2 minutes every day representing 25.8%
of all time spent daily with Ad-Supported Video.
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278,039 or 73.2% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos watch Ad-Supported Local TV Stations for an average of 57.7 minutes every day representing
25.% of all time spent daily with Ad-Supported Video.
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74,167 or 78.8% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos
watch Ad-Supported Local TV Stations for an average of 96.5 minutes every day representing 30.7%

of all time spent daily with Ad-Supported Video.
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| 544,717 or 57.9% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past
12mos watch Ad-Supported Local TV Stations for an average of 59.6 minutes every day representing

29.1% of all time spent daily with Ad-Supported Video.
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150,614 or 64.1% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
watch Ad-Supported Local TV Stations for an average of 52.4 minutes every day representing 26.7%

of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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258,770 or 61.9% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Game
Shows, Comedies, Local News - Morning, and National/Network News.
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278,039 or 73.2% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Game Shows, and Movies.
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74,167 or 78.8% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Dramas, Local News
- Evening, Local News - Late, and Mystery/Suspense/Crime.

Local TVStatlon 1 Programs (Persons & % Reach): Adults 18 or older
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Events attended/places visited past 12 months: Washington Mystics women's basketball game
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Local TVStatlon 1 Programs (Persons & % Reach): Adults 18 or older
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544,717 or 57.9% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Game Shows, Local News - Morning, Comedies, and Movies.
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Local TVStatlon 1 Programs (Persons & % Reach): Adults 18 or older

[Averoge wes
Spnrls

Comedies
Local News - Evening
Movies

Local News - Morning

150,614 or 64.1% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Movies, Local News - Morning, and Game Shows.
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268,851 or 64.3% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos
use Ad-Supported Social Media for an average of 98.2 minutes every day representing 21.3% of all
time spent daily with Ad-Supported Digital Media.
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239,225 or 63.% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos use Ad-Supported Social Media for an average of 140. minutes every day representing 27.4%
of all time spent daily with Ad-Supported Digital Media.
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80,673 or 85.7% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos
use Ad-Supported Social Media for an average of 165.7 minutes every day representing 26.2% of all
time spent daily with Ad-Supported Digital Media.
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668,313 or 71.% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos
use Ad-Supported Social Media for an average of 113.3 minutes every day representing 24.4% of all
time spent daily with Ad-Supported Digital Media.
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Search (Google, Bing, etc.) m 88.7% ﬁ

OTT TV Stresming Services

Banking/Financial/Real Estate (Websites/Apps)

R~ [—

g. Hours+Minutes/day with

News/Weather /Sports (Websites/Apps)

Sodial Media

m
m

GomesfFsntsyoeting s I—7¥W  Digital: Adults 18 or older
YouTube/iTk et — T ol

Shopping (indl. Food/Auctions/Travel, etc.)

55 -
Concurrent|
WASHINGTON NATIONALS e
tocal Tvsteaming PTERTL] MERB TR P

Game past 12mos
u who Attended a WASHINGTON NATIONALS Game past 12mos

Online Classes, Schools, Colleges, Universities

mWDC

Streaming Audio (
Podcasts/Streami
151.6

Social Media
134.4

Online
Classes,
Schools,
Colleges,
OTT TV Streaming Services Universities
107.9 52.5

Online
Classes,
Schools,
Colleges,

Universiti..

OTT TV Streaming
Services
919

Local Radio/
ng Services)

Social Media
161.0 Non- Local TV YouTube/Ti
PPEMIUM*PE Streaming kTok
emium
Cable...

Emailfiext/ll Local TV Search

IM/ZO0MEtN Streaming (Google,

c. (Personal 324 Bing;...
& Work)... | —_
Shop | YouTube/Ti | New
Non- ping
Premiums+P | (incl.
remium Food
Cable... /A

Searc  Shopping = Ne

(incl.... ws/

Email/Text/I
M/Zoom,etc
. (Personal...

h
Streaming Audio (Local Radio/ (Googl
Podcasts/Streaming Services)

146.1

A Game:
tasy/Betti... Bing... ntasy/Be.. | B..

= who Attended a WASHINGTON NATIONALS Game past 12mos mWDC

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or older Awv

Toml Persom % Time Spent

Search (Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)
‘Social Media

Email/Text/\M/Zoom,etc. (Personal & Work)

OTT TV Streaming Services

Shopping (incl. Food/Auctions/Travel, etc.)

YouTube/TikTok, etc.

. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Social Media

Non- Email/Text/
Premium+Prem ' IM/Zoom,e
/Zoom,etc. ium Cable tc.
OTT TV Streaming (Personal & Streaming (Personal &
Services Work) 427 Waork)...
A0 reaming
Services
78.6

Email/Text/IM

Shopping NOUTUDE/TIKT Local TV

Premium+Prem

1133

(incl.

ok, etc.

S ot . S Y.

Games [Fantasy/Betting Sites

Non-Premium+Premium Cable Streaming

ing/Financial fReal E:

Local TV Streaming

G 0:3%

Game past 12mos
» who Attended a WASHINGTON NATIONALS Game past 12mos

Online Classes, Schools, Cofleges, Universities

wDC DMA

Scarborough R2 2025: Oct24-Aug25

Avg. Hours+Minutes/day with Ad- m
Supported Digital: Adults 18 or older m

Concurrent
Usage %

who Attended a
WASHINGTON NATIONALS

Qual Intab

mWDC

1,035

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Streaming Audi

Radio/ Podcasts/Streaming
Services)

713

y Streamin
ium Cable , g

{ . Food/Auc 336 3
Streaming...

tions/Tr...
Shoppi
Search ng
(incl.
Food/
Aucti...

Streaming Audio
(Local Radio/
Podcasts/Streaming | (Google,

Ne

oitocal Weat...

Search (Google,
Bing, etc.) ikTok, etc.

227 Banking/F...

Social Media
140.1

Services) Bing, etc.)

77.9 28.4 Banki...

= who Attended a WASHINGTON NATIONALS Game past 12mos mWDC
* Share of Ever‘_ything

Events attended/places visited past 12 months: Washington Nationals baseball game




Avg. Week All Eigiml (Persons & % Reach): Adults 18 or older

Search (Google, Bing, etc.)
OTT TV Streaming Services
Banking/Financial/Real Estate (Websites/Apps)

AN eather /Sports (Websites/Apps)
/ ts

Sodial Media

Email/Text/IM/200m.etc. (Personal & Work)

Streaming Audio (Local Radio/ ...

Games/Fantasy/Betting Sites
YouTube/TikT ok, ete.

Shopping (ind. Food/Auctions/Travel, etc.)
Online Classes, Schools, Colleges, Universities

Local TV Streaming

R

® who Attended a WASHINGTON WIZARDS Game past 12mos

158,693 or 67.5% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
use Ad-Supported Social Media for an average of 138.9 minutes every day representing 26.5% of all
time spent daily with Ad-Supported Digital Media.
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268,851 or 64.3% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos
use Ad-Supported Facebook for an average of 31. minutes every day representing 31.6% of all time
spent daily with Ad-Supported Social Media.
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239,225 or 63.% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos use Ad-Supported Facebook for an average of 45.7 minutes every day representing 32.6% of
all time spent daily with Ad-Supported Social Media.
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YouTube Video TikTok
17.5 15.4

Facebook
44.8 Pinte

LinkedIn rest
15.4 6 8.5

Wh Blogs/...
Instagram i CLEC N E— Facebook
35.5 = 51.7

Instagram
30.7

YouTube Video
397

» who Attended a WASHINGTON COMMANDERS Game past 12mos

mWDC

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

Totol persans:

Frebook R e
.
rourbe vies T —Ta

ok PR —

Linkedin m-:m

T ——
Loy

m Avg. Hours+Minutes/day with Ad-

Pinterest mm Supported Social Media: Adults 18

Skt mm‘m orolder
Others(Rumble, Twitch, Gab, Pa... m“ _ m
Blogs/Message Boards (read... m 14.6% ﬂﬁxg&wﬂuﬁm
wumblr PR 3% o

w who Attended a WASHINGTON COMMANDERS Game past 12mos = WDC
wDC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 381

All Graphs and soefa.al Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Instagram
22.7

Facebook YouTube Video Reddit | Facebook
45.7 17.6 5.9 47.7

Reddi Pinte
LinkedIn
7

TikTok
139

® who Attended a WASHINGTON COMMANDERS Game past 12mos

Events attended/places visited past 12 months: Washington Commanders football game

BWDC

* Share of Everything
.al for Anything _



Facebook 4 46 .

Instagram

YouTube Video
Linkedin
TikTok

Reddit

76,943 or 81.8% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos
use Ad-Supported Facebook for an average of 52.4 minutes every day representing 31.6% of all time
spent daily with Ad-Supported Social Media.
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660,450 or 70.2% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past
12mos use Ad-Supported Facebook for an average of 41.3 minutes every day representing 36.4% of
all time spent daily with Ad-Supported Social Media.
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spent daily with Ad- Supported Social Media.

155,404 or 66.1% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
use Ad-Supported Facebook for an average of 42.1 minutes every day representing 30.3% of all time
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| 268,851 or 64.3% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos
use Ad-Supported Facebook for an average of 31. minutes every day representing 31.6% of all time
spent daily with Ad-Supported Social Media.
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| 239,225 or 63.% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos use Ad-Supported Facebook for an average of 45.7 minutes every day representing 32.6% of
all time spent daily with Ad-Supported Social Media.
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76,943 or 81.8% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos
use Ad-Supported Facebook for an average of 52.4 minutes every day representing 31.6% of all time
spent daily with Ad-Supported Social Media.
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| 660,450 or 70.2% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past
12mos use Ad-Supported Facebook for an average of 41.3 minutes every day representing 36.4% of
all time spent daily with Ad-Supported Social Media.
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| 155,404 or 66.1% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
use Ad-Supported Facebook for an average of 42.1 minutes every day representing 30.3% of all time
spent daily with Ad-Supported Social Media.
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Reach % 70.8% Social Media: Adults 18 or older
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; M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 18,629; Local Radio: 18,100; Non-Prem. Cable: 13,337; Local TV: 8,822
| reaching Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos

All Other Digital Media: 26,686;

160,000

140,000

120,000

100,000

80,000

60,000

40,000

20,000

R A b"’”\"‘t?c)'a'&a

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Attended a WASHINGTON CAPITALS
Game past 12mos

N AP P P P

3 2 a2 A2 A"
& A q?qc.;s,.;»

S W

= Mon-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

s Mon-Fri Local AM/FM Radio AQH
e Vlon- Fri Non-Premium Cable TV AQH
e [Vlon- Fri Digital Media (Less Social) AQH

-»Q'\, %QNQ%Q@«Q%QQ‘?@Q

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
WDC DMA Adults 18 or older

2,000,000
1,800,000
1,600,000
1,400,000
1,200,000
1,000,000
800,000
600,000
400,000

200,000

‘D‘Bq,'bpp ¢
06‘10 e"'@«a"@""\"‘q?

oF & oF T

s Mon-Fri Local AM/FM Radio AQH
e VloN-Fri Non-Premium Cable TV AQH
s Vlon-Fri Digital Media (Less Social) AQH

P oF T F AP T R R R R R BN R
b

S of N o & of M o°
W o W o A %a,qang

e Von-Fri Local TV Station AQH
s M on-Fri Social Media AQH

wDC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 481

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Events attended/places visited past 12 months: Washington Capitals hockey game

* Share of Everything
for Anything _

soefa.ai




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 23,254;
Local Radio: 17,784; Social Media: 15,941; Non-Prem. Cable: 13,375; Local TV: 9,733
reaching Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12m
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,809;
Social Media: 5,615; Local Radio: 3,991; Non-Prem. Cable: 3,617; Local TV: 3,068 reaching
Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos.
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 41,674; Local Radio: 40,315; Non-Prem. Cable: 25,037; Local TV: 18,134
reaching Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12m

All Other Digital Media: 60,516;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,740;
Social Media: 11,457; Local Radio: 9,524; Non-Prem. Cable: 7,881; Local TV: 5,871
reaching Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos.
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384,820 or 92.% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos
spend an average of 65.8 minutes per day driving, seeing Billboards and Signs. 61.1% Listen to Local
Radio Stations Out-of-Home for an average of 30.2 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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330,118 or 86.9% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos spend an average of 60. minutes per day driving, seeing Billboards and Signs. 63.5% Listen to
Local Radio Stations Out-of-Home for an average of 39.5 minutes/day.

Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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85,160 or 90.5% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos

spend an average of 61.8 minutes per day driving, seeing Billboards and Signs. 59.5% Listen to Local

Radio Stations Out-of-Home for an average of 30.8 minutes/day.
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807,451 or 85.8% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos

spend an average of 58. minutes per day driving, seeing Billboards and Signs. 58.9% Listen to Local

Radio Stations Out-of-Home for an average of 30. minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week}
‘Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

Owned Music

YouTube Music

Tota! Persons:

who Attended a
WASHINGTON WIZARDS
Game past 12mos

A

m who Attended a WASHINGTON WIZARDS Game past 12mos

of-Home Media: Adults 18 or older

mm_ Eﬂ.m

wWia
Avg. Hours+Minutes/day with Out- m
m

187,128 or 79.6% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
spend an average of 78.3 minutes per day driving, seeing Billboards and Signs. 57.% Listen to Local
Radio Stations Out-of-Home for an average of 33.6 minutes/day.
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384,820 or 92.% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos spend an

average of 65.8 minutes per day driving, seeing Billboards and Signs representing 40.9% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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330,118 or 86.9% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos
spend an average of 60. minutes per day driving, seeing Billboards and Signs representing 35.4% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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85,160 or 90.5% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos spend an

average of 61.8 minutes per day driving, seeing Billboards and Signs representing 33.3% of all Time Spent
with Ad-Supported Out-of-Home Media.
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807,451 or 85.8% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos
spend an average of 58. minutes per day driving, seeing Billboards and Signs representing 34.7% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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187,128 or 79.6% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos spend
an average of 78.3 minutes per day driving, seeing Billboards and Signs representing 36.2% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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384,820 or 92.% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos
spend an average of 65.8 minutes per day driving an average of 38.3 miles each day and are 163.7%
more likely to use K Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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330,118 or 86.9% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos spend an average of 60. minutes per day driving an average of 34.9 miles each day and are
153.1% more likely to use Kenilworth Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Events attended/places visited past 12 months: Washington Commanders football game

Top-26 Employment Zip Codes: Adults 18 or older
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I
85,160 or 90.5% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos
spend an average of 61.8 minutes per day driving an average of 36. miles each day and are 424.4%
more likely to use Route 214/Central Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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807,451 or 85.8% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past
12mos spend an average of 58. minutes per day driving an average of 33.8 miles each day and are
163.5% more likely to use Constitution Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Events attended/places visited past 12 months: Washington Nationals baseball game

Top-26 Employment Zip Codes: Adults 18 or older
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187,128 or 79.6% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
spend an average of 78.3 minutes per day driving an average of 45.6 miles each day and are 130.7%
more likely to use K Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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175,687 or 42.% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game past 12mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day representing
28.7% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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USA Today (Daily)
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129,894 or 34.2% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day
representing 29.2% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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42,779 or 45.5% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game past 12mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.5 minutes every day representing
28.6% of all time spent daily with All forms of Print Media.

Avg. WeekAII Print n'{lwe“(’z'ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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F

who Attended a WASHINGTON
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326,482 or 34.7% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing
28.9% of all time spent daily with All forms of Print Media.

Avg. WeekAII Print n'/leg'ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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‘Wall Street lournal (Daily)
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104,061 or 44.3% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing
29.5% of all time spent daily with All forms of Print Media.
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Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

"Advertising Actions"

P18+ who Attended a WASHINGTON CAPITALS Game in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

2,202,524 38.5% |

2,518,891

1,722,226 30.1%

1,495,391 26.2%

Local AM/FM Radio

902,089 15.8%

1,044,203 18.3%

Local Broadcast TV
Newspapers

Podcasts

Billboards

Audio Streaming Services

Video Streaming Services

865,498 %
665,954 11.7% '
693,501 12.1% |

759,568 ' 13.3%

WASHINGTON, DC

742,161

1,122,545 19.6%

H P18+ who Attended a WASHINGTON CAPITALS Game inthe past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON,DC DMA  Scarborough R22025:0ct24-Aug25 QualIntab: 481

* Share of Everything
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Events attended/places visited past 12 months: Washington Capitals hockey game




Websites

Social Media

Broadcast, Cable, & Sat TV
Direct Mail

Cable TV Networks

Local Broadcast TV
Billboards

Podcasts

"Advertising Actions"

P18+ who Attended a WASHINGTON COMMANDERS Game in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)
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1’4§5 391
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Events attended/places visited past 12 months: Washington Commanders football game
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Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Video Streaming Services

"Advertising Actions"

P18+ who Attended a WASHINGTON MYSTICS Game in the past 12 months
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WASHINGTON, DC
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Events attended/places visited past 12 months: Washington Mystics women's basketball game



Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Attended a WASHINGTON NATIONALS Game in the past 12 months
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Events attended/places visited past 12 months: Washington Nationals baseball game
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Direct Mail
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Video Streaming Services
Podcasts

Broadcast, Cable, & Sat TV
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P18+ who Attended a WASHINGTON WIZARDS Game in the past 12 months
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Events attended/places visited past 12 months: Washington Wizards basketball game



